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US Consumer Electronics: What is the Future?

In 2023, consumer electronics revenue is expected to be about
$155B and to grow annually by 1.18% (CAGR 2023-2028).
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Robotics, machine learning and artificial
intelligence are becoming an integral part of
consumer electronics.
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Age 45-64 in Claritas' ConneXions ™. Designed for the technology and

telecommunications industry, ConneXions is proprietary
segmentation that helps you know more about the
technology behaviors of today’s connected consumers and
predict adoption rates for all major technology categories.
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Lower income categories lead the way for some key
consumer electronics planned purchases. Why?
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PRO TIP: Age and wealth greatly impact the types of technology people
purchase. Determining who your best customers are can help determine future
potential buyers and/or changes needed to approach new segments.

Where Consumer Electronics Are
Purchased Is Evolving
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Over 60% of consumer electronics
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Types of Ads - by Age Category HOW DO You ReaCh
Your Top Consumer
Electronics Prospects?

PRO TIP: No matter who your
target customers are, multichannel

50 marketing with both digital and
Mobie SocialMedia lnemet  Mogazines Newspaper  Radio TV print media, is key to reaching and
Ll converting target prospects. .l
What Types of Ads Do You Think Provide Useful .
Information on New Products/Services? I
GADGETS GALORE
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"Gadgets Galore" indexed highest

for reading tech reviews before

buying, preferring brands that

70 reflect their style, and buying based
Mobile Phone Social Media Internet Magazines  Mewspaper Radio ™ on quality versus price.
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Know more about who your best
customers and prospects are with
our industry-leading segmentations

- Deliver
Know more about how and
where to reach your best
audiences across devices and

channels with the Claritas
Identity Graph
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