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Trends Energizing the Mobile Phone Industry

56.9% of Americans say
they are addicted to their
mobile phones.

Source: Reviews.org
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Mobile Phone Attitudes by Income Category
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The Mobile
Phone
Obsession
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The Bounty of Bundling

Mobile Phone Plan Inclusions by Age Category
um Age 25-44 Age 35-54 w®Age 45-64 ®mAge55+ mAge 65+

PRO TIP: Consumers
crave personalization.
Creating bundles that 06 5 07106 107106
appeal to differences like
age, income, education,
activity level, and/or
travel abroad plans, will
pay huge dividends.

Some consumers WI “- Early Upgrade HD Streaming Mobile Hotspot Unlimited Minutes  Unlimited Texting
always prefer to buy Program

individually, however. (o) ;
Also offoring produats 309 of internet customers now say they

separately may more bundle cell phone plans with

clearly show the value internet plans.
in paCkageS. Source: Statista

, — Pre-Paid vs
Mobile Phone Billing Type by Age Category
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Prepaid Plans Typically:

e Require payment before service
e Don’t require a contract
e Are cheaper

Postpaid Plans Typically:
e Allow payment after service
Post-Paid Prepaid e May also include paying for phone
over many months
PRO TIP: Due to its generally e More expensive
lower cost, prepaid is typically
more widely used by younger and
lower income audience Mobile Phone Billing Type by Income Level
Segments_ However, |t Would be ®Low Income = Downscale ®Lower Midscale ®Midscale wUpper Midscale mUpscale =Wealthy
ideal for many more mature 50
categories as well, since these
consumers typically require less
perks/new technology and need
fewer minutes/data. It may 1
be a matter of education
and/or simplifying plans
to create appeal for
these groups.

Post-Paid Prepaid

Reasons Excited About 5G As of April 2023, 5G
BLow Income " Downscale BLower Midscale BMidscale BUpper Midscale BUpscale BWealthy network access was
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available in 503 cities
0 in the United States,
. : the most of any country
worldwide.
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Source: Statista

Infrastructure  Reliable Network Replace Streaming HD Faster Gaming
Efficiency Traditional Movies Connection/Speed
Internet

Attitudes Around 5G Technology

H Age 25-44 © Age 35-54 EAge 45-64 ®Age 55+ B Age 65+
PRO TIP: For younger people, 5G
represents seamless connectivity
for streaming videos, online
gaming, and staying connected -
all crucial to their digital
lifestyles. More mature
populations prioritize reliability
and service, while wealthier
individuals may be more invested
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: : : Environment/Sustainability Attitudes
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Sustainability/
Environmental
Concerns

Meore Important than | Go Out Of My Way te Buy Will Pay Meore I Denate to Environmental
Convenience Them Causes

Attitudes About Environmentally Safe Products

PRO TIP: Younger generations,
like Millennials and Gen Z, are
known for their heightened
awareness of environmental
issues. After all, they will have to
live with the consequences longer!
AND they will be telecom
consumers for that time, as well!
Policies / strategies surrounding
sustainability and environmental
issues are no longer an option, and
marketing those policies is key.

Simply Know MORE with Claritas

Claritas is an intelligence and data driven marketing company leveraging
unique data and an unparalleled identity graph to help marketers.

Identify E@ Deliver Optimize
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Know more about who your Know more about how and Know more about what's
best customers and prospects where to reach your best working and improve what
are with our industry-leading audiences across devices and isn't with our near real-time
segmentations channels with the Claritas analytics and advanced
Identity Graph modeling capabilities

800.234.5973 or visit www.claritas.com
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